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Operators progressing
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Bango view of the mobile web

Analytics & Payment

10,000 registered mobile sites 500+ “active” premium sites

USA UK Spain Germany France Etc.

USA UK Spain Germany SE/NO/FI Etc.
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Selling content / services
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BillRank Technology …
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>23,000,000 
user profiles

across
3,000+ sites

Operator

User Info.

U/R/G rating

Billing cost

Min margin

Antifraud

Availability

User Pref.

Aggregators
Premium SMS billing

Trusted status 
with many operators

Operator Billing
Direct connect to operator

Alternates
to expand coverage

one interface to 56+ billing routes Factors:
Maximize revenue and margin Reduce operating costs
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Search marketing works
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Search Trial

Search Page1

Search Page1

80%

70%

Daily revenue:
2 UK Operators, all CP
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Bringing in mobile users

• 1,000,000+ users have 
used wap.com or similar:

– My Favorites
– Tell a friend
– Shared favorites: (WAP.com)
– Prepayment
– Bango Button
– My History
– Bango button
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“Free marketing”
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Challenges & changes 2007/8

• Evolution of Payforit ( v1.1 to v1.3 )

• AT&T content approval processes

• Sprint and AT&T “WAP” subscriptions

• VAT in Spain and elsewhere

• Transcoding technology

• Credit card processing for US users

• Rapid growth in traffic volumes
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Analytics launched February 2008
• Version 1 available now

– Launched new analytics capabilities
– Precision link-tracking gives 

accurate and dependable data
– Proven as best way to track 

advertising and marketing campaigns
– Visits/transactions by day or by hour
– Drill into visitors, countries, operators, 

handsets etc
– Export detailed reports 

(XML, CSV, PDF)
• Coming soon

– Lightweight tagging for site tracking
– Simplified of Bango identifier,

easier and faster to use
– Compare goals with traffic sources,

measure conversion rates
– Bulk management of link-tracking for 

campaigns – integrated with Yahoo
– Reports via web service APIs
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Subscriptions

Sprint and AT&T on-bill subscriptions in USA

All UK operators as part of our Payforit system

Telefonica in Spain  (Voda, Orange to follow)

Most operators in Germany

Credit Card world-wide

More direct Safe Subscription services 
will be announced shortly
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2008 outlook and roadmap

• Improving operator billing:
Less hassle, higher outpayments – Payforit benefits

• Cashflow acceleration:
Accelerate re-investment of earnings into marketing

• More and better operator billing:
South Africa, india, South America,  (France, Italy) 

• More “alternative” billing: 
Mobile pre-pay, low hassle, global reach, low cost

• Bango Button reaching mainstream sites / communities
(eliminate costs of SMS)
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Questions?
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